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GENERATIONAL NEWS DIVIDE: TV vs. FACEBOOK

BTV sRadio &Word of mouth @ News website @ Twitter  News alert # News app M Facebook

If a major news event occurred, where would you most likely hear about it first?
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HOW CANADIANS “PLUG IN”

Check Facebook
Watch news on TV

Visit a news website

Open a news app on your device
Read a printed newspaper

Listen to an all-news radio station
Check Instagram

Check Twitter

mDaily mAtleastonceaweek mAtleast once a month Less than once a month W Never

How often do you do the following? ABACUS DATA
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CHECKING FACEBOOK BY AGE
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VISIT A NEWS WEBSITE BY AGE

18 - 29
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60 and over 14% 10%

m Daily B Weekly

m Monthly Less than monthly m Never

How often do you do the following?
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WHERE PEOPLE START
PRODUCT SEARCHES
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Consumers have been empowered
by review sites and social media

42% of holidaymakers use review websites.

0/. S3y these sites have the most influence
59 A) on their booking decisions.

46cy search for feedback and comments by
O other people.



THE BASICS




WHO |IS YOUR

IDEAL CUSTOMER[g







MY IDEAL CUSTOMER
WOLuU I DaeBIUJT NO
ELSE WOULD.




